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Abstract

Energy efficiency and, more broadly, the environ-
mental sustainability of buildings have become
significant concerns on international political
agendas and among stakeholders in the construc-
tion, real estate, and other related sectors. Amidst
a severe housing crisis, it is important to under-
stand how potential buyers, tenants, and property
owners interested in renovation projects perceive
these concerns (cf. Williams & Dair, 2006). Based
on a sociological approach, this presentation con-
tributes to this literature by examining the current
housing market in Portugal through two explora-
tory empirical studies on new or renovated prop-
erties for sale. It analyses the aspects highlighted
(and overlooked) in advertisements and websites
of developments concerning energy efficiency
and building sustainability (cf. Aune, 2012). By
focusing on the claims and features emphasized
by real estate agents to promote these properties,
this presentation aims to characterize the ideals,
values, and preferences that are socially perceived
as most attractive to potential buyers. In a social
context where public attention to sustainability is-
sues related to the built environment is increasing,
the analysis contrasts the appreciation of lifestyle
and social status with environmental and health
concerns.
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